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ABSTRACT 

 

Objectives  
 
This study investigates Muslim community engagement and their sociological condition living in Alberta. 
More importantly, how the Muslim community perceives itself and the problems it faces. The study was 
undertaken to assess Muslim community integration in Canadian society. The necessity of such socio-
political analytics amongst immigrant and minority populations was felt in the wake of heightened 
security concerns after 9/11. It was also indicated by the increase in incidents termed acts of terrorism and 
the increase in number of hate crimes committed against the Muslim community. We aim to examine the 
factors that would promote or inhibit integration and discrimination in society and how integration is 
essential and applicable to the Canadian atmosphere of peace, stability and acceptance, rather than 
assimilation.  
 
Methods 
 
The Muslim community in Alberta was asked to participate in a twelve-minute, forty question online 
survey. The survey was administered by Think for Actions, a Calgary-based non-profit organization and 
think tank focused on the professional development of youth and establishing a research institute on 
community affairs. The study had a total of 564 participants and was conducted between November 10, 
2015 and February 28, 2016. A non-discriminative snowball sampling approach was used to obtain 
survey responses.  
 
Results 

The findings indicate that Muslims are proud Canadians and well integrated in the mosaic of the Canadian 
community. 98% of the participants considered themselves to be proud of being Muslim Canadian 
citizens.  84% of the Muslim Albertans showed a willingness to adapt to Canadian values, while still 
maintaining their Muslim identity. 96% and 88% of participants were actively involved in activities for 
Muslims and Non-Muslim organizations respectively. Despite being active members of society, 1 in 2 
Muslims reported being victims of abuse, especially verbal abuse. Media was seen as one of the 
contributing factors to the rise of discrimination, 83% of the participants agreed that television news 
reports portrayed Muslim Canadians in a negative light. Major problems facing the Muslim community 
identified by the participants were lack of unity, lack of youth programs and lack of reliable leadership. 
Finally, participants were asked what changes they would like to see in the Muslim community and 
discuss potential solutions.  
 
Conclusion 
 
Our study concluded that Muslims are proud Canadians and well integrated but still face discrimination. 
Although they have adopted Canadian values, they are determined to keep their identity. The majority of 
Muslims in this survey reported a dramatic increase in discrimination during the past five years. 
Therefore, more work needs to be done by members of the Muslim community and the greater Canadian 
public to overcome Islamophobia. 
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INTRODUCTION 

 
What does it mean to be a member of a visible 
minority in a country which, itself, is comprised 
mainly of minorities? How is identity defined 
within such a community and what is the 
requisite amount of integration necessary? To 
what extent does integration allow for retaining 
one’s cultural and religious heritage?  

A study of Muslim Canadians was conducted 
between November 10, 2015 and February 28, 
2016, with the primary objective of analyzing 
the overall socio-political climate effecting 
Muslims in Alberta, Canada. A total focus group 
of 564 Albertans participated in the online 
survey, out of which a 97% majority resided 
within the Greater Calgary Region.  

The necessity of such analytics was of 
paramount importance in the wake of heightened 
security concerns [1, 2], increase in 
discrimination [3, 4], as well as misinformed or 
negative stereotyping in mainstream media [5, 
6]. Furthermore, the modern generations of 
Canadian Muslims are often victims of social 
displacement, forced to maneuver between 
adherence to religious custom and their identity 
as Canadian citizens [7]. 

Unlike many other countries, where anti-Islamic 
sentiments are more prevalent [8, 9, 10], 
Canadian Muslims enjoy a degree of acceptance 
[11] and resilience to the negative perceptions 
with which many Muslims in other countries are 
confronted by on a daily basis. The microcosm 
of Albertan integration is easily applicable to the 
Canadian macrocosm of peace, stability and 
acceptance. Yet when examined on a larger 
scale there are tremendous pressures facing the 
Islamic community, whether through internal 
division, discrimination, or exclusion [7, 12].   

 
Thus, some Muslims refuse integration and 
instead opt for segregation [13]. Despite a highly 
integrated while admittedly conservative 
population, Alberta has the additional benefit of 
an aptitude towards integration through 
commerce and education; and thus, has been a 
microcosm in which the Muslim community has 
been able to survive and thrive in a 
comparatively non-threatening environment. 
Recent events, however, especially those 
coinciding with the deteriorating economic 
conditions and ever-increasing cultural tensions 
brought upon by a global political nexus of 
unrest [14], Alberta will not be immune to the 
pressures facing the Canadian Islamic 
population at large forever.  

Introspective articles and surveys are beneficial 
to the Canadian Islamic community.  They can 
identify areas of improvement for the 
community, in addition to aiding in statistical 
delineation of both external and internal factors 
affecting the Islamic community [15]. Canada 
will not be immune to the pressures facing 
Muslims in other countries, indeed even 
amongst themselves, indefinitely [16]. 
Comprehension and introspection regarding the 
way in which Muslims perceive one another and 
indeed their own particular sects, in addition to 
analyzing the various topics effecting the global 
Islamic community is of vital importance to the 
integration and acceptance of Muslims in their 
communities, as well as the education of the 
Canadian Populace. 

Background: 

Think for Actions wanted to understand: 
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• The key issues facing Muslims in their 
communities today 

• The level of interest in Islam among 
Muslims 

• The benefits and outcomes of stronger 
efforts and participation in Islam at the 
local level 

Insights Matter helped to develop a survey-
based research approach that will meet the 
following objectives: 

• Understand key issues, challenges and 
barriers faced by Muslims today; 

• Build engagement among Muslims in 
their local communities; 

• Create programs and initiatives that will 
support, build and sustain Islamic 
culture at the community and broader 
level; 

• Guide and enable Islamic leadership in 
supporting, building and sustaining 
Islamic culture. 

The survey was designed to include but not be 
limited to the following topics with 41 
questions: 

• Quality of life among Muslims; 
• Key barriers and challenges; 
• Level of engagement, participation and 

volunteering in Islamic and non-Islamic 
events and causes; 

• Perceptions about living in Canada, 
adopting Canadian values, and retaining 
Muslim identity; 

• Perceptions about and participation in 
Islamic religion and culture; 

• Barriers to greater engagement in 
Islamic religion and culture; 

• Perceptions about Islamic leadership at 
the community level; 

• Perceptions about and experiences with 
marginalization and discrimination; 

Goals and Objectives of the study and 
conference in May 2016 were: 

• To deconstruct Islamophobia / 
alienation. 

• Showcasing challenges faced by Muslim 
youth and parents as a result of 
Islamophobia. 

• Educating Canadian Institutions to 
decrease Discrimination and 
Marginalization. 

• To create a network and platform for 
researchers, scholars, and intellectuals. 

• To bring about change by prevention, 
education, and intervention. 

PARTICPANT DEMOGRAPHICS
 

 
Out of a total of 564 participants, 207 were 
females and 357 were males, with a ratio of 
36.7:63.3, respectively. The disparity between 
the two will be examined in another section. Out 
of the participant’s various age categories there 
was no real majority. 209 participants were 
within the ages of 18-34, 224 were 35-54 years 
old, 36 participants were over the age of 55 and 
95 participants declined to disclose their ages. 
The percentile ratio was 37.1 to 39.7 to 6.4 to 
16.8, respectively.  

A large majority (67.9%) of the participants 
were either married or in a common law 
relationship, while the remainder of the 
participants (134) were single. However, over 
half of the participants were well educated, with 
61.1% either having completed university or 
some form of post-graduate work, 191 and 156 
out of a total of 564 participants, respectively. 
While 17.2% or 97 individuals were self-
employed — illustrating the comparatively large 
number of entrepreneurs within the Islamic 
community while a majority of 240 participants 
were employed full-time and 85 were students. 
Only 7.6% were unemployed, which was 
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slightly higher in comparison to the Canadian 
national unemployment rate of 7.1% (as of April 
2015).  

Not including the number of unemployed or 
student participants, 13.7% of the respondents 
were earning less than $40,000 per annum, 
10.8% were earning between $100,000-
$119,000, while 23.2% or 131 participants 
declined to state their yearly income.  

As this was a study primarily focused on the 
members of the Islamic community, members of 
all Islamic sects were invited to participate in the 
survey. Unfortunately, given the lack of 
coherence and outreach between the various 
sects, the respondents were primarily from the 
Sunni sect, with an overwhelming majority of 
91.5%, compared to only 20 responders from the 
Shia sect and 3 from the Ahmadi sect. An 
important variance was noted when 25 of the 
respondents classified themselves as ‘Muslims’, 
either as a wish to refrain from identifying with 
one particular sect possibly out of 
embarrassment or fear, or out of a particularly 
strong adherence to the notion of Islamic ideals 
as a whole, possibly out of a disregard towards 
the existence of segregation within the religion. 

METHODS
 

 
The results are based on a survey administered 
by Think for Actions. A total 564 Muslims from 
Alberta participated in an online survey from 
November 10, 2015 to February 28, 2016. It is 
important to note that 97% of participants reside 
in Calgary. The survey was designed by Insights 
Matter, a Calgary based market research firm, 
and a non-discriminative snowball sampling 
approach was used to obtain survey respondents. 
Because snowball sampling is a non-probability 
sampling technique, results are not necessarily 
representative of the Calgary Muslim 
Community. Despite this, the research revealed 

significant insights into the perceptions of 
Muslims, and challenges facing the Muslim 
Community. The insights from the research are 
important and will be used to inform future, 
more significant research efforts. 

Out of a total of 564 participants, 207 were 
females and 357 were males, with a ratio of 
1:1.7 respectively. The participants were divided 
in four different age demographics. 209 (37.1%) 
participants were in the 18-34 years’ category, 
224 (39.7%) participants in the 35-54 years’ age 
group, 36 (6.4%) participants in 55+ years ago 
and 95 (16.8%) participants preferred not to 
declare their age. 

A large majority (67.9%) of the participants 
were either married or in a common-law union, 
while the remainder of the participants (33%) 
were single. Over half of the participants were 
well educated, with 61.1% either having 
completed university or some form of post-
graduate work. While 17.2% or 97 individuals 
were self-employed — illustrating the 
comparatively large number of entrepreneurs 
within the Islamic community, majority of 
participants were employed full-time totalling 
240 while 85 were students. Only 7.6% were 
unemployed, which was slightly higher when 
compared with the Canadian national 
unemployment rate of 7.1% (as of April 2015). 
Not including the number of unemployed or 
student participants, 13.7% of the respondents 
were earning less than $40,000 per annum, 
10.8% were earning $100,000-$119,000, while 
23.2% or 131 participants declined to state their 
yearly income.  

As this was a study which was primarily focused 
on the members of the Islamic community, 
members of all Islamic sects were invited to 
participate in the survey. Unfortunately, given 
the lack of coherence and outreach between the 
various sects, the respondents were primarily 
from the Sunni sect, with an overwhelming 
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majority of 91.5%, compared to only 20 
responders from the Shia sect and 3 from the 
Ahmadi sect. An important variance was noted 
when 25 of the respondents classified 
themselves as ‘Muslims’, either as a wish to 
refrain from identifying with one particular sect 
possibly out of embarrassment or fear, or out of 
a particularly strong adherence to the notion of 
Islamic ideals as a whole, possibly out of a 
disregard towards the existence of segregation 
within the religion.  

 Data Collection: 

Data was collected through an online survey of 
Muslims living in Alberta with an approximate 
time of completion of twelve-minutes, with a 
total of forty questions. The results were 
collected then compiled by the independent data 
collection agency, Insights Matter. This report is 
compiled by reporting on the quantitative and 
qualitative data collected through the survey. 
Particular precautions were taken at the ethical 
level. All sensitive data (such as names, email 
addresses and phone numbers etc.) remained 
confidential and were removed from the 
analysis. Only people 18 years or older were 
allowed to participate in the survey.   

RESULTS: 

1. IDENTITY AND INTEGRATION 
 

 
The strong pride felt by Muslims in identifying 
as Canadian citizens was one of the most 
important findings of the survey. This is 
extremely important at a time when many 
Muslims report a sense of fear and face 
increasing discrimination when identifying as a 
Muslim residing in many global communities, 
most notably the United States of America [17]. 

Our survey participants exhibited a strong sense 
of identity and were comfortable expressing 

their Islamic heritage in a visible way. The 
notion that Muslims refuse to integrate is untrue 
as data shows that Muslims strive to maintain 
their religion and cultural practices while 
adopting Canadian customs & values. 

“97% of the participants considered themselves 
to be proud of being both a Muslim and a 
Canadian citizen” 

Muslims are proud Canadians 
 
How proud are you to be a Canadian? 
98% of the participants said they were proud to 
be Canadians, 79% of which were extremely 
proud of being so. 19% were somewhat proud. 
Only 2% of the participants were not proud of 
being called Canadians. (Fig.1) 

 
Figure 1. How proud are you to be a Canadian 
 
Muslims have great pride in their religion 

How proud are you to be a Muslim? 
Similarly, 97% of participants indicated they 
were proud of their religion, 88% of which were 
extremely proud of being so. About 4% of the 
participants indicated they were not proud of 
their Muslim heritage. (Fig. 2)  

Muslims have a strong sense of identity 

I sometimes feel like I have an Identity 
Crisis?  
When participants were asked if they feel they 
have an identity crisis nearly 60% of them 
disagreed with this notion and 34% strongly 
disagreed. On the other hand, 11% of 
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participants agreed with this notion and 30 % 
somewhat agreed with this notion. (Fig. 3) 

 

Figure 2. How proud are you to be a Muslim 

 

Figure 3. Assessing an identity crisis 

Muslims are comfortable expressing their 
heritage in a visible way 

To what extent do you agree with the 
following statement - I am comfortable 
expressing my Muslim heritage in a visible 
way? 

87% of participants were comfortable expressing 
their Muslim heritage in a visible way, this 
includes wearing a hijab or keeping a beard.  
51% strongly agreed with this statement and 
36% somewhat agreed. On the contrary, 11% 
somewhat disagreed with notion and 3% were 
uncomfortable expressing themselves in a 
visible way. (Fig. 4) 

 
Figure 4. Expressing Muslim Heritage 
 
Integration:  

“Some people say that immigrants and 
minority ethnic groups should blend into 
Canadian society and not form a separate 
community. Other people say that immigrants 
and minority ethnic groups should be free to 
maintain their religious and cultural practice 
and traditions.” 

To what extent do you agree with this notion? 

85% of participants said Muslims should strive 
to maintain their religion/cultural practices and 
adopt Canadian customs & values.  

7% of participants said Muslims should strive to 
maintain their religion/cultural practices and not 
adopt Canadian customs 

About 1% of participants said Muslims should 
discontinue their religion/cultural practices and 
fully adopt Canadian customs & values. (Fig. 5) 

 

Figure 5. Religion/ Culture & Canadian Values 
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Majority of Muslims feel accepted by Canadians 

I feel embraced by Canadians in their 
attitude towards Muslims: 

Nearly 67% of people surveyed feel embraced 
by Canadians in their attitude towards Muslims.  
19% strongly agree with this notion and 48% 
somewhat agree. In contrast, 33% disagreed and 
9% strongly disagreed. (Fig. 6) 

Figure 6. Embraced by Canadians in their attitude towards 
Muslims 

Half of Muslims feel Canadians have a poor 
understanding of Islam 

How would you describe the average 
Canadians’ understanding of Islam? 

Only about 17% of Muslims felt that Canadians 
had a clear understanding of Islam. 33% felt 
Canadians had a fair understanding. However, 
50% of the participants felt Canadians had a 
poor understanding of Islam. (Fig. 7) 

Figure 7. Canadians understanding of Islam 

Interest in Islam is increasing among Canadian 
Muslims 

In your opinion, is interest in Islam 
increasing or decreasing among Canadian 
Muslims? 

17% of those surveyed indicated that interest in 
Islam is increasing significantly, 43% felt 
interest in Islam is increasing somewhat. 23% 
were neutral in their position saying that interest 
neither increasing nor decreasing. 12% of 
participants indicated that interest in Islam is 
decreasing somewhat and 4% said it is 
decreasing significantly. (Fig. 8) 

 
Figure 8. Interest in Islam 
 
Muslims enjoy a great quality of life 

How would you rate the quality of life in your 
community? 

22% of those surveyed stated that they had an 
excellent quality of life. 39% rated their quality 
of life as very good, 28% rated their quality of 
life as good. Only 8% felt their quality of life 
was average and 3% felt their quality of life was 
poor. (Fig. 9)  

Albertan Muslims feel they have a similar 
quality of life as compared to other Muslims in 
Canada 

How would you rate your quality of life 
compared to other Muslims in Canada?  
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49% of Albertans felt they had about the same 
quality of life as other Muslims living in 
Canada. 18% felt they had significantly better 
quality of life and 27% stated they had a 
somewhat better quality of life. Conversely, 5% 
felt they had a somewhat worse quality of life 
when compared to other Muslim Canadians and 
1% felt they significantly worse quality of life 
when compared to other Muslim Canadians. 
(Fig. 10) 

Figure 9. Quality of life in community 

 

Figure 10. Quality of life compared to other Muslims 

Muslims feel they have a similar quality of life 
as compared to Non-Muslim Canadians 

How would you rate your quality of life 
compared to Non-Muslim Canadians? 

When comparing their quality of life to Non-
Muslims Canadians nearly 50% of participants 
said they had a similar quality of life. About 
16% felt they had significantly better quality of 
life and 16% of the participants felt they had a 
somewhat better quality of life. On the other 

hand 15% felt they had a somewhat worse 
quality of life as compared to Non-Muslims and 
2% felt had a significantly worse quality of life. 
(Fig. 11) 

 

Figure 11. Quality of life compared to Non-Muslim Canadians 

Muslims have a positive outlook of the future 

To what extent do you agree with the 
following statement - The future is bright for 
Muslims in Canada? 

29% of the participant strongly agreed with the 
statement that the future is bright for Muslims in 
Canada, 50% somewhat agreed, 17% somewhat 
disagree and only 4% strongly disagree. (Fig. 
12)  

 

Figure 12. Is the future bright for Muslims in Canada 

Muslims plan on living in Canada for the long 
term 

To what extent do you agree with the 
following statement - I plan on living in 
Canada for the foreseeable future? 
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94% of Muslims plan on living in Canada for the 
foreseeable future. 3.4% of the participants 
somewhat disagreed with this statement and 2% 
strongly disagreed. (Fig. 13) 

 
Figure 13. Living in Canada in the future 
 
Discussion: 

Identity formation and Challenges 

New immigrants are not only faced with tough 
immigration policies but also with a diversity of 
other challenges when they first arrive in a new 
country. This process consists of the following: 
confronting the challenges in the new land and 
experiencing a cultural shock, racism and 
hardships; finding refuge in faith and renewing 
their relationship with faith; actively protecting 
children, self, and original values in the new 
land; comprehending the teachings of Islam in 
becoming a true Muslim; embracing Canada and 
feeling well blended in Canada; achieving 
maturity, wisdom, and positive feelings for self; 
realizing a sense of differentiated self; and, 
crafting and claiming a unique identity, in 
becoming an important part of the Canadian 
mosaic [7]. 

Our data shows Muslims are proud Canadians 
and well integrated members of Canadian 
society. Nearly all (98%) of the participants said 
they were proud to be Canadians. 79% of which 
were extremely proud of being so. Similarly, 
97% of participants indicated they were proud of 
being Muslims, 88% of which were extremely 
proud of being so.  

There are different strategies employed by the 
acculturating group (immigrants) in their 
interaction with the dominant host society. 
Those strategies are termed as Assimilation, 
Separation, Integration, and Marginalization that 
are elucidated through four different processes 
of acculturation. The process of assimilation 
takes place when acculturating individuals 
(immigrants) do not wish to maintain their 
original cultural identity and rather seek to 
embrace the culture of the dominant group (host 
society). Separation refers to the process when 
individuals seek to maintain and hold on to their 
original culture at the exclusion of the culture of 
the dominant host society. The process of 
marginalization is manifested through 
immigrants’ loss of interest in the original 
culture as well as the culture of the new society. 
Whereas, the process of integration implies that 
individuals maintain interest in their original 
culture and at the same time be open, 
appreciative, and receptive to the culture of the 
dominant group [18]. 

In our survey, 85% of participants said Muslims 
should strive to maintain their religion/cultural 
practices and adopt Canadian customs & values. 
7% of participants said Muslims should strive to 
maintain their religion/cultural practices and not 
adopt Canadian customs and about 1% of 
participants said Muslims should discontinue 
their religion/cultural practices and fully adopt 
Canadian customs & values.  

Cainkar points out that as a result of exclusion 
and discrimination in American society Arab 
immigrants and their American born children 
developed a range of transnational identities. 
Many in the immigrant community identified 
themselves as Arab-Americans, however many 
of the American-born children of these 
immigrants shunned a hyphenated identity, 
while they waited for a society more willing to 
incorporate them as full members of the 
American mosaic. However, Not all recent Arab 
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immigrants and second-generation Arabs 
responded to the inhospitable American social 
context in this way. Some preferred to mask 
their Arab identity by changing their names from 
Muhammad to Mike and Farouq to Fred and by 
organizing their social relations around non-
Arabs [1]. This is in contrast to our data that 
shows Muslims living in Alberta have a strong 
sense of identity. When participants were asked 
if they feel they have an identity crisis nearly 
60% of them disagreed with this notion and 34% 
strongly disagreed. No distinction was made 
however whether the participants were first 
generation immigrants or their Canadian born 
children. Further research in this area could be 
of benefit.  

Since September 11th 2001, there has been an 
increase in a direct association between the 
religion of Islam, and visible Islamic practices, 
particularly the Islamic Hijab worn by many 
Muslim women, and extremism along with 
terrorism [19, 20]. 87% of survey participants 
were comfortable expressing their Muslim 
heritage in a visible way, 51% of which were 
strongly comfortable. While Islam encourages 
wearing the hijab, it is not entirely a Muslim 
practice. Much of this association can be due to 
lack of understanding of Muslim culture. Only 
about 17% of Muslims surveyed felt that 
Canadians had a clear understanding of Islam. 
33% felt Canadians had a fair understanding. By 
large, 50% of the participants felt Canadians had 
a poor understanding of Islam. 

Quality of Life 

Canada has long been known as an immigrant-
friendly nation with inviting policies allowing 
persons into the country. Immigration came to 
be viewed as a remedy for declining birth rate 
and labor shortages brought on by an aging 
population [21]. 

Steven Frank suggested that the Canadian public 
view is generally one of “live-and-let-live” 
stance toward different racial groups [22]. This 
apparent tolerance is said to derive from “thirty 
years of multiculturalism,” which has fostered a 
“noninterference pact” among different ethnic 
groups living in Canada. A study by Abu-Laban 
supports the idea of Canadian tolerance, finding 
that many Canadians offered empathy and 
support to their Muslim neighbors [23]. 

Our findings echo this notion, as when 
participants were asked whether they feel 
embraced by Canadians in their attitude towards 
Muslims nearly 67% of people surveyed stated 
they feel embraced by Canadians in their attitude 
towards Muslims. 19% strongly agreed and 48% 
somewhat agreed with this notion. In contrast, 
33% disagreed.  

Thus, Canada emerges as one of the world’s 
most attractive countries for immigrants from all 
over the world. Canada’s social welfare system, 
open immigration policies, and convivial 
attitude towards cultural diversity make it one of 
the most preferred destinations for people 
seeking a new homeland. According to the 
HSBC Bank’s International Expat Survey, 
people who resettle in Canada have “a relatively 
easy time befriending locals, joining a local 
community group, and learning the language” 
[24].  

Participants responded that they were greatly 
contented by the high quality of life in Alberta. 
22% of those surveyed stated that they had an 
excellent quality of life. 39% rated their quality 
of life as very good, and 28% rated their quality 
of life as good. Albertans felt they have a similar 
quality of life as compared to other Muslims in 
Canada. Muslims felt they have a similar quality 
of life as compared to Non-Muslim Canadians. 
Furthermore, when asked about the future 
prospects of the Muslim community in Canada, 
the majority of participants (80%) were hopeful 
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for a better future for Muslims and acceptance in 
Canada. An overwhelming 94% of the 
participants plan on living in Canada for the 
long term. 

2. COMMUNITY PARTICIPATION 

 

Community involvement has long been a 
cornerstone of the Islamic culture, thus the 
importance of understanding the effects which 
Canadian culture has had upon these practices 
cannot be understated. 65% of the participants 
reported that they attended religious events at 
their places of worship at least once or more a 
week. While this may appear low in comparison 
to Islamic countries, one must understand that 
accessibility to places of worship, as well as the 
importance of these institutions in Islamic 
countries for social and economic interactions, 
plays a much greater role than in Western 
countries without a national religion. 

“88% of Muslims stated that they participated 
in community events belonging to non-Muslim 
organizations in the last year” 

When assessing the activity of the Muslim 
community in the form of time investment in 
community services, the majority invested time 
during the year in productive community 
building exercises both for Muslims and non- 
Muslim organizations. 

96% of participants participated in some activity 
for a Muslim organization and 88% of 
participants participated in an activity for a non-
Muslim organization. (Fig. 14 & 15) 

 
Figure 14. Muslim organization involvement 
 
The data shows that most of the Muslims 
contributed by making a financial donation, 81% 
to a Muslim organization and 55% to a Non-
Muslim organization. Attending a festival in a 
Muslim organization was the second most 
popular activity. While donating clothing to 
charity was the second most popular activity 
when we look at Non-Muslim organizations. 
(Fig. 14 & 15) 

Figure 15. Non-Muslim organization involvement 

Islamic Events: 

The majority, 65% of the participants attend 
religious events at least once or more per week. 
8% of the participants said they attend religious 
events once a month or less, and 15% of the 
participants said they only attend at special times 
of the year. Only 3% of participants never 
attended any religious events. (Fig. 16) 



Muslim Community Engagement Study 

©Think for Actions  Page | 16 
 

 
 
Figure 16. Islamic events attendance 
 
How familiar are you with the initiatives and 
programs in and around your local 
community that support the maintenance and 
growth of the Islamic culture? 

30% of the participants said they were very 
familiar with religious events occurring in their 
community. 45% were somewhat familiar, 20% 
very not very familiar and 6% of the participants 
had no knowledge of religious initiatives and 
programs in their community. (Fig. 17) 

 

Figure 17. Knowledge of local Islamic events 

Importance of local initiatives and programs 
that support the maintenance and growth of 
the Islamic culture: 

81% of the respondents consider local initiatives 
and programs as very important to maintain and 
grow Islamic culture. 16% consider them 
somewhat important. On the other hand, around 
4% consider them not important. (Fig. 18) 

 
 
Figure 18. Importance of local Islamic initiatives 
 
Effectiveness of local community initiatives: 

How effective are these programs at supporting, 
maintaining and growing the Islamic culture in 
your community? 6% of respondents said they 
are excellent. 24% rated them as very good, 36% 
as good and 22% as fair. About 13% were 
unsatisfied with these programs and rated them 
as poor. (Fig. 19) 

 

Figure 19. Rating of local Islamic initiatives 

How much effort do you personally put into 
learning and practicing your religion? 

Majority of Muslims surveyed indicated they 
actively make an effort in learning and 
practicing their religion. 46% said they were 
putting in a lot of effort and 51% said they were 
putting in some effort. Only 3% of participants 
made little or no effort in practicing and learning 
about their religion. (Fig. 20) 
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Figure 20. Effort in learning & practicing religion 

How much effort do you put into supporting, 
maintaining and growing the Islamic culture 
in your community? 

21% of Muslims surveyed said they put a lot of 
effort into supporting, maintaining and growing 
Islamic culture. The majority at 54% were 
putting some effort into fostering Islamic 
culture. 25% of the pool stated they put little or 
no effort into maintaining and growing Islamic 
culture within their communities. (Fig. 21) 

 

Figure 21. Effort in supporting, maintaining & growing 
Islamic culture 

Family/Work responsibilities and inconvenient 
times are some of the factors preventing 
Muslims from putting more effort into their 
religion 

What is preventing you from putting more 
effort into learning and practicing your 
religion?  

Nearly 49% of participants said there were too 
busy with family responsibilities to put more 
effort into learning and practicing their religion. 
Similarly, 48% indicated they were too busy 
with work to focus on their religion. About 34% 
indicated inconvenient timings as another major 
reason. Language barrier, location of mosques, 
disagreement with religious leaders, quality and 
content of what is being taught were some of the 
other reasons identified through the survey. (Fig. 
22) 

Figure 22. Setbacks preventing learning & practicing religion 

Voter Participation: 

Overall the Muslim community on the whole 
fulfilled their civic duty to fellow Canadians by 
voting in the last municipal, provincial and 
federal elections. 

Municipal election 

54% participants reported to have voted in the 
last municipal election, whereas 46% did not 
vote. (Fig. 23)   
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Provincial election  

Participation in the provincial election was 
significantly higher with 65% stating that they 
participated in the last provincial election. Only 
36% did not vote. (Fig. 23)  

Federal election:   

Majority of the participants participated in the 
last federal election with 74% heading to the 
polls. Only 26% did not participate. (Fig. 23) 

Figure 23. Election participation 

Volunteer for a municipal, provincial, or 
federal political party:  

29% of the participants stated they have 
volunteered for a political party in the past. 
While 71% said they have not. (Fig. 24) 

Figure 24. Volunteering for a political party 

 Discussion: 

Muslims have been a dynamic part of shaping 
North American history and have been actively 
integrated as essential members of society 

through their contributions both individually and 
as a whole. 

The first Muslims to come to Canada in the late 
19th and early 20th century were traders from 
Syria and Lebanon who wandered selling goods 
in the newly developing Northwest. These 
merchants brought goods to fur traders and 
remote farms. Lake La Biehe in northern Alberta 
is considered the home of the first organized 
Muslim community in Canada. Although small 
numbers of Muslims continued to immigrate to 
Canada in the years before World War II, a 
much larger number came in the post-war 
period, especially in the 1970s. Many came from 
South Asia, the Arab world, and Africa because 
of the political turmoil in their home countries. 
Muslims have come to Canada from almost 
every part of the Muslim world [25]. 

In the countries of origin, much religious life 
was centered on the home. One of the changes 
taking place in Canadian Muslim life has been a 
gradual transition from religious practice at 
home to a greater involvement with other 
Muslims in mosque communities. When 
Canadian Muslims get together to build a 
mosque in the area where they live or work, they 
usually involve people from a variety of cultural 
and linguistic groups. For this reason, we should 
always remember that the Muslim community is 
multiethnic and multilingual. 

Muslims invest a lot of time throughout the year 
participating in both Muslims and non- Muslim 
organizations. Data shows that, 96% of 
participants participated in some activity for a 
Muslim organization and 88% of participants 
participated in an activity for a non-Muslim 
organization. 

Charity Groups: 

Muslim beliefs have inspired charitable giving 
throughout centuries.  In her book, Amy Singer 
explains the basic concepts and institutions of 
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Muslim charity, including the obligation to give 
on an annual basis [26]. These Charitable 
endowments have served to shape Muslim 
societies and cultures. Indeed, our data shows 
that in terms of community participation most 
Muslims participated by making a charitable 
donation to both Muslim and non-Muslim 
causes. 81% of participants made a financial 
donation to a Muslim organization and 55% to 
Non-Muslim organizations. The number of 
Muslim charity organizations in North America 
are too many to catalogue. A paper by Marie 
Juul Petersen examines some of the largest 
Muslim NGOs [27]. 

Local initiatives: 

With the help of generous donations, mosques 
were established and basic religious and 
educational instruction began. Once established, 
mosques developed into well-known places of 
learning, the Islamic school became an 
indispensable appendage to the mosque often 
with hundreds, even thousands, of students, and 
frequently contained important libraries [28]. 

Along with education the mosque often serves as 
a place of religious gatherings in North America. 
Survey showed that 65% of the participants 
attend religious events at least once or more per 
week. 8% of the participants said they attend 
religious events once a month or less, and 15% 
of the participants said they only attend at 
special times of the year.  

30% of the participants said they were very 
familiar with religious events occurring in their 
community. 45% were somewhat familiar, 20% 
very not very familiar and 6% of the participants 
had no knowledge of religious initiatives and 
programs in their community.  Muslims 
recognized the importance of these religious 
events and were largely satisfied by their 
effectiveness in promoting and growing Islamic 
culture.  

Majority of Muslims surveyed indicated that 
they actively make an effort in learning and 
practicing their religion. 46% said they were 
putting in a lot of effort and 51% said they were 
putting in some effort. Only 3% of participants 
made little or no effort in practicing and learning 
about their religion.  

Some of the barriers preventing participants 
from putting more effort into their religion are 
family and work responsibilities. Inconvenient 
timings, language barrier, location of mosques, 
disagreement with religious leaders, quality and 
content of what is being taught were some of the 
other reasons identified through the survey. 

Muslims as a political group: 

Recent years have seen a resurgence of religion 
as a significant political variable. While current 
research in this area is expansive, these 
investigations neglect the importance of 
minority religious groups, particularly Muslims. 
A study by John Ayers, evaluates the efficacy of 
religious characteristics as motivators of 
respondents’ voting choices [29]. 

Our data shows that Muslims are active 
participants in the political process. 54% of 
participants reported to have voted in the last 
municipal election. Participation in the 
provincial election was significantly higher with 
65%. The last federal election saw the highest 
voter turnout with 74% of Muslims surveyed 
heading to the polls, which is higher than the 
national voter turnout of 69% [30]. 

These social, civic and political measures 
indicate that Canadian Muslims are active 
contributors to Canadian society and help to 
foster and grow the communities in which they 
live. 
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3. DISCRIMINATION 
 

 
Many Muslims have voiced concern over the 
negative portrayal of Muslims in the media and 
numerous research studies have shown that the 
images, depictions and dialogues relating to 
Islam and Muslims in mainstream Western 
media tend to be negative and hostile [30]. The 
media has had a big role in inciting and 
constantly refueling this negativity towards 
Muslims [31]. Both the press and the wider 
media have deliberately overlooked the diversity 
that exists in the global Islamic community [32]. 
As a result, it stereotypes negative 
characteristics that are fundamental to 
Islamophobia to the entire Muslims population 
[33]. 

“83% of the participants felt that television 
news reports portray Muslim Canadians in a 
negative light” 

Television:  

When asked to what extent does television news 
reports contribute to the negative portrayal of 
Muslims in Canada, 83% of the participants 
agreed that television news reports portray 
Muslim Canadians in a negative light. 60% 
reported that television news reports contribute 
extremely to negative portrayal of Muslims. 
(Fig. 25) 

Internet:  

83% stated internet news reports as one of the 
major factors for the negative portrayal of 
Muslims in Canada. (Fig. 25) 

Newspaper: 

79% of the participants pointed out that 
newspapers were a major factor for negative 
portrayal of Muslims in Canada. (Fig. 25) 

 

Radio:  

70% of the respondents mentioned radio news 
reports as one of the major factors for negative 
portrayal of Muslims in Canada. (Fig. 25) 

 

Figure 25. Media contribution towards negative portrayals 

Factors contributing to the negative portrayal 
of Muslims: 

Lack of local government efforts: 

23% of the participants stated that lack of 
government efforts at the local level contributed 
extremely to the negative portrayal of Muslims, 
35% stated it contributed a lot, 31% stated that it 
contributed a bit and 11% stated that it did not 
contribute. (Fig. 26) 

Lack of provincial government efforts: 

Similarly, 21% of the participants stated that 
lack of government efforts at the provincial level 
contributed extremely to the negative portrayal 
of Muslims, 37% stated it contributed a lot, 31% 
stated that it contributed a bit and 11% stated 
that it did not contribute. (Fig. 26) 

Lack of federal government efforts: 

Lack of efforts at the federal level was felt to be 
the most significant factor contributing to 
negative portrayal of Muslims as 28% of the 
participants stated that lack of government 
efforts at the federal level contributed extremely 
to the negative portrayal of Muslims, 34% stated 
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it contributed a lot, 29% stated that it contributed 
a bit and 10% stated that it did not contribute. 
(Fig. 26)

 

Figure 26. Lack of government efforts 

Ineffectiveness of Muslim leaders at the 
community level:  

30% pointed at the ineffectiveness of Muslim 
leaders at the community level stating that it 
contributes extremely to the negative portrayal 
of Muslims. 36% stated that it contributes a lot, 
25% stated that it contributes a little bit and 9% 
didn’t feel this was one of the factors. (Fig. 27) 

Ineffectiveness of Muslim leaders at the 
national level:  

Ineffectiveness of Muslim leaders at the national 
level was felt to be slightly higher. 37% stated 
that it contributes extremely to the negative 
portrayal of Muslims. 33% stated that it 
contributes a lot, 24% stated that it contributes a 
little bit and 6% stated that it did not contribute. 
(Fig. 27) 

 

Figure 27. Ineffectiveness of Muslim leaders 

Lack of effort of Muslim leaders at the 
community level:  

In terms of effort by the community leaders, 
29% of participants stated that a lack effort by 
Muslim leaders at the community level 
contributes extremely to the negative portrayal 
of Muslims. 37% stated that it contributes a lot, 
26% stated that it contributes a little bit and 7% 
didn’t feel this was one of the factors. (Fig. 28) 

Lack of effort of Muslim leaders at the 
national level: 

At the national level, 35% of participants stated 
that a lack effort by Muslim leaders contributes 
extremely to the negative portrayal of Muslims. 
37% stated that it contributes a lot, 22% stated 
that it contributes a little bit and 7% didn’t feel 
this was one of the factors. (Fig. 28) 

 

Figure 28. Lack of effort by Community leaders 

Extremist and violent behavior of some 
Muslims: 

Extremist and violent behavior of some Muslims 
was one of the major factors contributing to the 
negative portrayal of Muslims with 65% stating 
it contributes extremely. 19% stated it 
contributes a lot, 11% were of the opinion that it 
contributes a bit and only 5% stated that it does 
not contribute. (Fig. 29)  
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Figure 29. Extremist & violent behaviour 

Criminal acts committed by Muslims in the 
name of Islam: 

Criminal acts committed by Muslims in the 
name of Islam was felt to be the strongest factor 
contributing to the negative portrayal of 
Muslims, with 72% stating it contributes 
extremely, 15% stating it contributes a lot, 8% 
stating that it contributes a bit and only 5% 
stating that it does not contribute. (Fig. 30) 

 

Figure 30. Criminal acts committed in the name of Islam 

Discrimination: 

Nearly half of participants faced discrimination 
in the last 5 years 

In the past 5 years have you personally 
experienced discrimination due to your race, 
ethnicity or religion? 

An alarming 51% of participants faced 
discrimination in the past 5 years due to their 
race, ethnicity or religion. The remaining 49% 

did not indicate any discrimination against them. 
(Fig. 31) 

 

Figure 31. Discrimination in the past 5 years 

Exclusion and verbal abuse were the main forms 
of abuse faced by the participants 

What sort of discrimination have you 
experienced? We are referring to 
discrimination specifically because of your 
race, ethnicity or religion.  

Nearly 75% participants felt people were rude or 
impolite due to their race, ethnicity or religion. 
55% said they were unfairly excluded, 45% of 
participants faced verbal abuse or attack. 
Discrimination at the work place was another 
major type of abuse faced by the participants. 
(Fig. 32) 

 

Figure 32. Types of discrimination experienced 

Discrimination against Canadian Muslims is on 
the rise 
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Thinking about the past 5 years, would you 
say that discrimination against Canadian 
Muslims is increasing or decreasing? 

25% of participants felt discrimination has 
increased significantly in the last 5 years. Nearly 
half indicated discrimination has increased 
somewhat. 19% of participants felt there was no 
change. 3.5% felt that discrimination is 
decreasing somewhat and less than 1% felt that 
discrimination is decreasing significantly. (Fig. 
33)

 

Figure 33. Discrimination trends against Muslims 

Local religious leaders should play a role in 
reducing discrimination   

Do you feel that your local religious leaders 
(e.g. Imams, clergy) are responsible for 
making efforts to reduce discrimination 
against Muslims? 

57% of participants felt that local religious 
leaders should play a role in reducing 
discrimination against Muslims. While the other 
43% felt that is not the duty of Muslim leaders. 
(Fig. 34) 

Nearly half of participants are dissatisfied with 
the efforts of religious leaders in reducing 
discrimination against Muslims  

How satisfied are you with the efforts of your 
local religious leaders (e.g. Imams, clergy) to 
reduce discrimination against Muslims? 

About 8% of participants were overly satisfied 
with the efforts of Muslims leaders to reduce 
discrimination. 44% were somewhat satisfied 
with their efforts. Likewise, 31% of participants 
were somewhat dissatisfied and 18% of 
participants were very dissatisfied with the 
efforts of religious leaders to combat 
discrimination. (Fig. 35) 

 

Figure 34. Religious leaders’ efforts to reduce discrimination 

 

Figure 35. Assessing responsibility of religious leaders 

Discussion: 

Media Portrayal: 

The finger of blame can be pointed at many, 
however the real perpetrators can be seen as 
those who don’t give the whole truth or seem to 
cover up some of it: the media.  Since media is 
the most accessible and indiscriminate 
disseminator of different ideas in our global 
environment, the media's portrayal and 
representation of Islam have been one of the 
most prevalent and socially significant sources 
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of Islamophobia. Many Muslims voiced concern 
of the negative representation of Islam and 
Muslims by the Western media. An ever-
increasing body of research has argued that on 
the balance the images, representations and 
discourses relating to Islam/Muslims in 
mainstream Western media tend to be negative 
and hostile [5,34]. 

An article describes and analyzes the portrayal 
of Muslims on several North American 
television shows. Greatest detail is given to the 
two seasons of Sleeper Cell, the first show on 
American television created to deal with Muslim 
lives post 9/11 as well as the television shows 
Lost and 24. These television dramas are 
compared with two comedies, Aliens in America 
as well as Little Mosque on the Prairie, the first 
Canadian television show to examine Muslim 
lives. The conclusion is that in dramas, Muslims 
are not recognized on American television as 
citizens of their own country, but instead are 
portrayed as dangerous immigrants with a 
religion that is both alien and wicked [35]. 

Participants in our survey shared the same 
sentiment that the images of Muslims on western 
media tend to be negative and hostile.  

83% of the participants agreed that television 
news report portray Muslim Canadians in a 
negative light. Similarly, 83% stated internet 
news reports as one of the major factors for the 
negative portrayal of Muslims in Canada. 
Newspaper and radio were also seen as 
significant contributors to the negative portrayal 
of Muslims.  

Criminal acts and extremist/violent behavior of 
some Muslims was also one of the major factors 
contributing to the negative portrayal of 
Muslims as identified by the participants of the 
survey. Some media sources and publications 
have tried to act with responsibility in realizing 
the implications of such discrimination while 

some others have reinforced the most dangerous 
aspect of Islamophobia; that Islam is entirely 
mono-dimensional and monolithic without any 
internal differentiation or opinion. As such, it 
attributes to all Muslims the entire spectrum of 
negative characteristics that are fundamental to 
Islamophobia [36].  

Despite this, there still exists the possibility of 
the media to effectively reduce and ultimately 
end this hatred, if the proper information is 
available to the public. The only way media can 
play its role truthfully is by being unbiased and 
providing the public with real facts and figures.  

Discrimination: 

The events of September 11 marked a major 
shift in foreign policy often leading Muslims to 
be branded as potential terrorists. Law 
enforcement and media reported increased acts 
of discrimination and violence against Muslims 
and anyone who looked like a Muslim, “Muslim, 
Jewish, Hindu and Sikh Canadians all once 
again found themselves on the receiving end of 
unjust treatment by their neighbors” [37]. In the 
seven days following September 11, Arabs and 
South Asians reported 645 bias incidents and 
hate crimes [38]. The violence, discrimination, 
defamation and intolerance now faced by 
Muslims in American society reached a level 
unparalleled in the last 100 years [1]. 

Data collected through our survey continues this 
trend. An alarming 51% of participants faced 
discrimination in the past 5 years due to either 
their race, ethnicity or religion.  

Exclusion and verbal abuse were the main forms 
of abuse faced by the participants. Nearly 75% 
participants felt people were rude or impolite to 
them, 55% said they were unfairly excluded, 
45% of participants faced verbal abuse or attack. 
Discrimination at the work place was another 
major type of abuse faced by the participants. 
17% of participants stated that they were refused 
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a job because of their ethnic or religious 
background, 13% stated they were refused a 
promotion at work and 7% stated they were fired 
from their job because of their ethnic or 
religious background.  

Previous research by Abu-Ras had similar 
findings, more than 25% of Muslims in the 
study reported workplace discrimination, 
unprovoked interrogations and verbal assaults 
[39]. Additionally, not only are the adults in the 
workplace being discriminated, the larger 
concern reaches out to the 84% of youths 
between the ages 12 to 18 who have faced 
discrimination [40]. 

Efforts by government and religious leaders: 

Governmental agencies and religious leaders 
bear a special responsibility in reducing hate and 
discrimination and encouraging a peaceful 
relationship among different cultures, religions 
and societies. Our survey identified that 89% of 
participants felt government efforts at the local 
level were ineffective and in fact contributing to 
the negative portrayal of Muslims in Canada.  
Similarly, nearly 90% of participants felt there 
was also lack of effort at the provincial and the 
national levels. 

Likewise, more than 90% of those surveyed felt 
that lack of efforts and ineffectiveness of 
Muslim leaders at the community and national 
level was contributing to the negative portrayal 
of Muslims.  

It is a troubling concern that Muslims have been 
misrepresented and that society has failed to 
acknowledge the full extent of the 
discrimination faced by Muslims. This issue is 
brought about by the expressive feedback by 
Muslims conducted in research that experienced 
rejection by society, failure of acceptance, and 
an inaccurate and false image portrayed by the 
media. This is further perpetuated by the lack of 
efforts by government and Muslim leadership at 

the local and national levels. With that in mind, 
we must consider long-term initiatives to 
enhance our community and elect capable 
leadership to better combat Islamophobia in the 
future.  

4. ISLAMIC LEADERSHIP 
 

 
The Imam (the Muslim religious leader) has the 
most important position in the Muslim 
community because of the responsibility which 
they hold over their congregation. Many 
Muslims defer matters of legal, social, religious 
and curricular activities to the Imam [41]. The 
role of the Imam differs between sects, however 
many of the participants agree that the Imam 
must know all the functions which are integral to 
the Islamic religion and culture. (See Figure 36) 

There was a strong sense of dissatisfaction felt 
by the participants towards their community 
leaders. Furthermore, it was felt Muslims leaders 
are not doing enough to reduce discrimination. 

“Nearly half of participants were dissatisfied 
with Muslim Spiritual and Community leaders 
(Imams, Clergy, Presidents and Board 
Members)” 

Important roles of the Imam as identified by 
the survey: 

The most important role of the Imam as 
identified by participants was giving lectures 
and talks about Islam as well as leading the 
Islamic prayer. Other participants stated that the 
Imam should provide individual guidance and 
spiritual advice. (Fig. 36)  

Additional roles of the Imam as identified by the 
survey participants included organizing youth 
programs, providing family and marriage 
counseling. (Fig. 36) 



Muslim Community Engagement Study 

©Think for Actions  Page | 26 
 

Some participants felt the Imam should oversee 
funerals, speak to the media and coordinate 
social gatherings. (Fig. 36) 

Figure 36. Role of the Imam in the community 

Participants were then asked to rate Muslim 
leaders in each of the following 12 categories. 
For these questions, we excluded any 
participants who had an active role as a leader in 
the Muslim community. 

(1) Being good role models: 

56% of the participants considered the spiritual 
leaders being good role models for their 
community. 38%, nearly a third of the 
participants disagreed with this notion and 7% 
were unsure. (Fig. 37) 

 

Figure 37. Being good role models 

(2) Helping build community’s image and 
reputation: 

49% of the participants acknowledged a positive 
role played by Muslim clergy. Similarly, 47% of 

the participants disagreed with this statement.  
5% were unsure. (Fig. 38) 

Figure 38. Community image & reputation 

(3) Making Islam Interesting:   

53% agreed that the spiritual leaders were doing 
a good job at making Islam interesting and 
relevant but at the same time 44% were not 
satisfied with the efforts. (Fig. 39)  

 

Figure 39. Making Islam interesting & relevant  

(4) Understanding the needs of the 
community:   

54% consider the Muslim spiritual leader to be 
understanding of the needs for the community. 
42% disagreed with this point of view. (Fig. 40) 

 

Figure 40. Understanding what’s important to the community 
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(5) Staying in tune with the changing needs of 
the community: 

49% of the participants disagreed that the 
spiritual leaders were coherent with the modern 
times. 46% of the participants did agree with this 
statement. (Fig. 41)

 

Figure 41. Staying in tune with needs of community 

(6) Delivering relevant and informative 
religious presentations: 

60% of the participants were satisfied with 
quality and content of the religious presentations 
given by the Muslim spiritual leaders. 36% 
reported it as fair to poor. (Fig.42) 

 

Figure 42. Delivery of religious presentations 

(7) Creating effective programs for the 
community: 

45% of the participants felt that Muslim leaders 
were doing a good to excellent job of creating 
effective community programs. While 49% felt 
they were doing a fair to poor job. (Fig. 43) 

 

Figure 43. Programs for the community 

(8) Being available when you need them:  

52% of participants stated that the Muslim 
clergy was available to them when they needed 
them. (Fig. 44)  

 

Figure 44. Availability of Muslim spiritual leaders 

(9) Inspiring and motivating the community:  

53% of the participants agreed that the Muslim 
clergy in Canada was inspiring and motivating 
the community while, 44%, did not approve of 
this statement. (Fig. 45) 

 

Figure 45. Inspiring & motivating the community 
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(10) Being open minded:  

52% considered the Muslim leaders of today as 
open minded but 42% of the participants did not 
agree with this. (Fig.46)

 

Figure 46. Being open-minded leaders 

(11) Being good communicators: 

 54% considered the Muslim spiritual leaders as 
good communicators while 42% did not agree 
with this statement. (Fig.47)

 

Figure 47. Being good communicators 

(12) Leading by example: 

54% consider the Muslim spiritual leaders to be 
good at leading by example. There is a minority 
of 37% which either rated it as fair or poor. 
(Fig.48)

 

Figure 48. Leading by example 

How satisfied are you with the efforts of your 
local religious leaders (e.g. Imams, clergy) to 
reduce discrimination against Muslims? 

Only 7% of participants were satisfied with the 
efforts of religious leaders to reduce 
discrimination, 44% were somewhat satisfied. 
On the other hand, 31% were somewhat 
dissatisfied and 18% were very dissatisfied with 
the efforts of community leaders. (Fig. 49) 

 

Figure 49. Leaders efforts in reducing discrimination 

How would you rate the Muslim spiritual 
leaders overall? (e.g. Imam, lay clergy, 
clergy) 

Only 54% of the participants were overall 
satisfied by the Muslim Spiritual Leaders in their 
community, rating them as good to excellent. 
38% rated them as fair to poor and 8% were 
unsure. (Fig. 50) 
 

 
 
Figure 50. Overall rating of Muslim spiritual leaders 
 
How would you rate the Muslim leadership 
overall? (e.g. President, Board members, 
Council) 
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51% of the respondents showed disapproval of 
the quality of the administrative Muslim 
leadership. Only 35% were happy with the 
functioning of the leadership at present and 14% 
were unsure. (Fig. 51) 

 

Figure 51. Overall rating of Muslim leaders 

Role of Muslim Organizations: 

The National Council of Canadian Muslims 
(NCCM) is one of the leading organizations 
dedicated to protecting the human rights & civil 
liberties of Canadian Muslims (and by extension 
of all Canadians). 39% were familiar with the 
National Council of Canadian Muslims. 44% 
were not familiar and 17% of participants had 
never heard of NCCM. (Fig.52) 

Figure 52. Knowledge of NCCM 

71% believe that the National Council of 
Canadian Muslims (NCCM) should play a role 
in educating Canadians about Islam, and help 
reduce discrimination. (Fig.53) 

 

Figure 53. NCCM should educate Canadians on Islam 

Discussion: 

Roles an Imam Should Play in a Muslim 
Community 

Regarding the role of Imam in Canada, different 
views have been received. Most of the 
respondents said the Imam must know all the 
functions which are integral to Islamic religion 
and culture. The most important role of the 
Imam as identified by participants was giving 
lectures and talks about Islam as well as leading 
the Islamic prayer. Some participants stated that 
the Imam should provide individual guidance 
and spiritual advice. 

Other roles as identified by the survey: 

• Be the voice of reason, peace and 
harmony 

• Connect different people for 
professional and day-to-day support 

• Lead by example 
• Should have an exceptional grasp of the 

English language and culture 
• Put a sincere effort to benefit the larger 

community 

Most of the participants who described the role 
of the Imam in an alternate way felt that the 
Imam must be a prominent figure for the 
community, while being qualified and being a 
role model for Muslim Canadians. One 
particular respondent described the role of the 
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Imam as being “a leader therefore he needs to at 
least oversee everything that’s going on in the 
community. Perhaps investing and setting up 
scholarships for the youth to get a formal 
Islamic education would be a good idea" 
Moreover one of the respondents suggested that: 
"'Imam should not be a full time job, it should be 
a rotating voluntary function performed by all 
active Muslims". 

However, one of the participants had chosen 
another option because of the different role of 
the Imam in different sects (Fuqua) of Islam, and 
he expressed his views as: "'You guys need to 
understand that an Imam within Shia context is 
quite different than what a Sunni will term 
Imam." Other recommendations suggested by 
the participants for the Imam were knowledge 
about English, playing an active role of Imam in 
Media; while some of the participants believe 
that it is the Imam that can introduce Islam to 
the world as a religion of peace. 

According to some Muslim respondents 
interviewed in the course of research on the 
Arab-Canadian community, the most desirable 
type of Imam is the one who combines high-
level religious training with intimate knowledge 
of the North American way of life [42]. Other 
studies have found that although Imams have 
little formal training in counselling, they are 
often asked to help congregants who come to 
them with mental health and social service 
issues [43]. 

Effectiveness of Muslim Leaders 

Only 54% of the participants were overall 
satisfied by the Muslim Spiritual Leaders in their 
community, rating them as good to excellent. 
38% rated them as fair to poor and 8% were 
unsure. In comparison, 51% of respondents 
showed disapproval of the quality of the 
administrative Muslim leadership. Only 35% 
were happy with the functioning of the 
leadership at present and 14% were unsure. 

Participants were equally divided when asked to 
rate Imams on categories such as being good 
role models, helping to build the community’s 
image and understanding the needs of the 
community. 

About half of the participants disagreed that the 
Spiritual leaders were coherent with the modern 
age, especially in the Sunni definition of an 
Imam. The respondents felt that relevance with 
the times is an essential aspect of the Imam’s 
role as a leader of the community. 
Approximately 46% of the participants agreed 
with this statement. The reasoning behind the 
lack of relevance which people find in their 
Imams is largely because many of the Imams in 
Canada and the United States are foreign-born, 
thus it is difficult for them to fully appreciate the 
totality of conditions in which the Canadian 
populace and Canadian-born generation lives 
with. While the “lay" Muslim leaders and Imams 
are bound together by having grown up in a 
strongly Muslim environment in their respective 
countries of origin and by mutual understanding 
of traditional Muslim upbringing they find it 
difficult to command the allegiance of the 
younger generation [44].  

Over half of the participants (52%) consider the 
Muslim leaders of today as being open-minded, 
though a large minority took issue with this. One 
of the problems confronting Muslim leaders is 
the need to elaborate Islamic faith with the new 
socio-cultural system. This need, based on 
Islam’s professed transcendent qualities and 
flexibility, is felt not only in Canada but also in 
many of the developing Muslim world. Muslim 
reformers call attention to the social and 
economic benefits of reinterpreting religious 
texts and reviving the spirit of theological 
inquiry [42]. 

Only 7% of participants were satisfied with the 
efforts of religious leaders to reduce 
discrimination, 44% were somewhat satisfied. 
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Nearly half of the participants were dissatisfied 
with the efforts of religious leaders to reduce 
discrimination. 

It can be concluded that the Imam holds the 
most important position in the Muslim 
community of Canada because majority of the 
participants expect him to take the lead in legal, 
social, religious and curricular activities. 
However, Muslim leadership is clearly lacking 
in these areas as identified by the survey 
participants. Choosing effective leaders who can 
communicative effectively within and outside 
the Muslim community is one important step to 
combatting Islamophobia. 

Role of Muslim Organizations 

Equally important, is the realization of the 
presence of the many Islamic organizations 
offering assistance and advise needs to be 
publicized amongst the Islamic community. 
Many Muslims are unaware of the services and 
information available to them, such as the 
NCCM and Think for Actions, despite their need 
for such help.  

The National Council of Canadian Muslims 
(NCCM) is one of the leading organizations 
dedicated to protecting the human rights & civil 
liberties of Canadian Muslims (and by extension 
of all Canadians). 39% were familiar with the 
National Council of Canadian Muslims. 44% 
were not familiar and 17% of participants had 
never heard of NCCM. However, 71% believed 
that the National Council of Canadian Muslims 
(NCCM) should play a role to educate general 
Canadians about Islam, and help reduce 
discrimination. 

The advisement offered by these organizations is 
crucial for the success of members in the Islamic 
community; however, without knowledge of the 
existence of these services they are rendered 
impotent, save for the few youths who become 

involved through their desire to assist with the 
community.   

CONCLUSION 
 

 
Between January and April 2016, the 
organization Think for Actions conducted a 
survey of a group of Muslim Canadians in 
Alberta. As with past investigations of similar 
content its purpose was to identify and analyze 
the interaction, as well as the overall 
sociological condition, of the Albertan Islamic 
Canadians. However, while the nature of such 
inquiries is intrinsically and academically 
beneficial, the majority of past analytic 
conclusions have only been sufficient for 
organizations to intimate the minor due-
diligence of their interested parties. 
Additionally, such reports have been used to 
address and often exploit a temporary 
resurgence of interest in a matter which has 
existed for numerous years, yet which resurfaces 
when political events cause an increase in public 
curiosity.  

Depending on the source of the article, the 
political affiliations and the sociological bias of 
the organizations conducting the study, 
conclusions can drastically vary between 
vilification and vindication. Results of the 
measure of anti-Islamic prejudice in 
examinations of public sentiments of members 
outside of the Islamic community are almost 
consistent in their claim that only a moderate 
level of prejudice exists against the Islamic 
community.  

However, as shown in this report, in media 
outlets and academic inquiries alike, results 
indicate that significant prejudice does exist. 
Additionally—not to exempt the Islamic 
community of blame—the aggressive actions 
and cultural intolerance attributed to some 
Muslim leaders and the few violent 
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organizations claiming to be proponents of Islam 
have contributed in no small part to the 
deterioration of public opinion of the Islamic 
religion and people. The most notable cause for 
prejudice, however, is ignorance and 
misinformation. Many of these reports have 
focused solely on the issue of Islamophobia 
from an exterior perspective—that is, from an 
assessment of those viewing as by-standers and 
witnesses, rather than as statistical and analytic-
based admission from members from within the 
Islamic community. By surveying members of 
the Muslim community we hoped to get better 
insight into the issues facing the Muslim 
community and how to solve them. 

The main findings of the RISC survey indicate 
that Muslims are proud to be Canadians and 
similarly proud to be Muslim and are well 
integrated members of society. They enjoy a 
high quality of life and plan on living in Canada 
in the future. They are active members of society 
and contribute by making large financial 
donations, participating in religious and cultural 
events and being active voters.  

Canada’s social welfare system, open 
immigration policies, and convivial attitude 
towards cultural diversity make it one of the 
most preferred for all minority groups [24]. 
However, Muslim Canadians have been the 
victims of increasing discrimination since 
September 11 [19,20]. 1 in 2 Participants in our 
survey have faced some form of discrimination 
in the last 5 years.  75% of respondents felt 
people were rude or impolite to them and 45% 
were the victims of verbal abuse or attack. 
Furthermore many respondents faced 
discrimination in the workplace due to their 
religion, culture or ethnicity. 

Many research studies have established that the 
images, depictions and dialogues relating to 
Islam and Muslims in mainstream Western 
media tend to be negative and hostile [5, 34]. 

Our respondents confirmed that the media was 
directly responsible for the negative portrayal of 
Muslims. 83% of the participants stated that 
television news reports portray Muslim 
Canadians in a negative light. Mass media 
chooses to deliberately ignore the diversity that 
exists in the Islamic community and stereotypes 
the actions of a few radical Muslims to the entire 
Muslim population [36]. 

To overcome the Islamophobia perpetuated by 
the media much can be done within the Muslim 
community and globally [45]. Others have 
suggested formally recognizing Islamophobia as 
a form of racism and enacting law against it 
[46]. However, change at the community level is 
also necessary. The need for quality youth 
education programs, homegrown and 
knowledgeable Imams who can relate to 
Western society and effectively communicate 
within and outside the Muslim community is 
paramount to overcoming the current challenges 
facing Canadian Muslims. Our survey sheds 
light on the increasing demand for Muslim 
leaders to take proactive roles in reducing 
discrimination against the Muslim population.  

If Muslim communities are to thrive in the 
current social and structural context of Canada, 
they must actively initiate social changes in the 
society in which they live. When asked, what is 
one thing you would like to see your community 
start doing in order to support, build and 
maintain Islamic culture? A large number of 
respondents recommended actions to actively 
engage and improve the education of the youth. 
This can be done by creating quality community 
based programs and having well qualified 
educators. The Imam has a huge role to play in 
this; many respondents recommended a home 
grown Imam that can communicate effectively 
in English and is well versed with Western 
culture. People surveyed indicated that 
improving communication not only within the 
community but with other religious groups is 
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something that will go a long way towards 
increasing the unity among the Muslim 
community. Previous research has also 
emphasized the importance of the Imam to reach 
out to other communities as an effective way of 
combating Islamophobia [30]. 

Electing sincere leaders who represent the needs 
of the community and are honest and transparent 
in how they operate is an important step. Equally 
important, is the realization of the presence of 
the many Islamic organizations offering 
assistance and advise needs to be publicized 
amongst the Islamic community. Many Muslims 
are unaware of the services and information 
available to them, such as the NCCM and Think 
for Actions, despite their need for such help. The 
advisement offered by these organizations is 
crucial for the success of members in the Islamic 
community; however, without knowledge of the 
existence of these services they are rendered 
impotent, save for the few youths who become 
involved through their desire to assist with the 
community.  

In conclusion, despite the fact that the majority 
of Muslims in this study are well integrated 
proud Canadians, they are dealing with different 
challenges. On one hand, they are suffering from 
discrimination that has noticeably increased. On 
the other hand, there is a lack of effective 
Muslim leaders and Imams. It can be concluded 
that, the mass media, politicians, and Muslim 
leaders must take more responsibility in 
subduing Islamophobia. 

Key Recommendations: 

• Recognizing and acknowledging that 
Muslims are proud Canadians. Social, 
civic and political measures indicate that 
Canadian Muslims are well integrated 
and contributing members of society. 
We recommend media recognition of 
these contributions and that Muslims 

take a more visible role in their 
communities, this will help to dispel the 
myth that Muslims are not integrated. 
 

• Muslims believe that the average 
Canadians understanding of Islam is 
poor and this may lead to 
misunderstanding of the Muslim 
community. This can be remedied by 
encouraging open communication 
between different religious groups, 
holding open houses and having more 
cross-cultural events. 
 

• Muslims face significant discrimination 
and racism has significantly increased in 
the last 5 years. The first step in solving 
this issue is acknowledgment of the 
problem by governments and stake 
holders, then education of the general 
public about the present discrimination. 
 

• It has been shown that the media and 
politicians play a vital role in 
influencing the negative portrayal of 
Muslims.  The media needs to recognize 
that criminal/violent acts are committed 
by individuals and radical groups and 
not attributing these incidents to the 
entire Muslim population or religion of 
Islam. We need to stop using the term 
Islamist / Islamic radical / Muslim 
radical. 
 

• Leadership within the Muslim 
community needs to progress.  Political 
and community leaders have a vital role 
to play in speaking out against 
discrimination. There is a need for 
sincere Muslim leadership who listens to 
their congregation and is united in their 
message. 
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• There is a need for locally born / raised 
Imams who are familiar with North 
American values and who can relate 
well with Western society. They need to 
be fluent in English and be able to 
communicate effectively. 
 

• Good quality of youth education, sports, 
developmental, professional and 
entertainment programs. 
 

• Unity among different sects within the 
Muslim community. 
 

• Effective communication within and 
outside of the Muslim community. 
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